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A Retrospective 


* by Cliff Crabe 

MMm ell, we’ve done it! We finally had our first MacWorld in Canada. Although all the final numbers are not 
■ yet in, Lois Densmore, the show coordinator, says she is very encouraged and pleased at the turnout. 

This MacWorld was held exactly between the two biggest MacWorlds (those being San Francisco in January and 
Boston in August). This plus the show being the first gave the organizers a lot of reasons for concern. There were 
just too many unknowns; general attendance, industry participation, accessibility of speakers and, of course, 
Canadian content. 


On the conference side of Mac¬ 
World, manager Peggy Kilburn, said “We 
didn’t know what to expect. We didn’t 
have a base of Canadian speakers and it 
came together very quickly.” There were 
66 individual presentations with one 
hundred speakers, forty of which were 
Canadians. The National Capital Macin¬ 
tosh Club was well represented with Cliff 
Crabe, I eRov Lees, David Martin and 
Glenn Brown all joining the alumni of 
the MacWorld Faculty. Other notable 
names on the speakers list were; Guy Ka¬ 
wasaki (author and Macintosh evangel¬ 
ist), Michael Spindler (Apple’s new Chief 
Operating Officer), David Rae (President 
of Apple Canada), Marc Cantor (Chair¬ 
man and founder of MacroMind and 
multimedia mogul) and last but certainly 
not least, Bob Levitus (Dr. Mac himself, 
author of “Stupid Mac Tricks” and con¬ 
tributing editor to MacUser magazine). 

The attendance of the conferences 
was just excellent and better than they ex¬ 
pected according to knowledgeable indi¬ 
viduals (people who are in-the-know but 
didn’t want to be identified). 

On the exhibition floor the aisles 
were crowed and abuzz with promoters 
promoting, demonstrators demonstrat¬ 


ing, technical support people apologizing 
and explaining. There were about 116 
booths and of those 75% of the partici¬ 
pants had Canadian addresses. Local ex¬ 
hibitors included; Newbridge Microsys¬ 
tems and Sanctuary Woods. 

This exhibition marks my fifth Mac¬ 
World and I have seen some differences 
in the apparent theme of the various 
shows. There has been a shift in the ex¬ 
hibitors to display more multimedia and 
graphics products than just straight busi¬ 
ness applications. The real difference I 
saw here was a distinct step away from di¬ 
rect sales. Oh, to be sure, there were sales 
but only by a few were participating and 
not in the numbers that you would have 
expected. 

As an example, I have a Sharp orga¬ 
nizer. I wanted to get the “Organizer 
Link.” I saw Sharp had a booth and I ap¬ 
proached the representative and told him 
of my intent to which he replied that I 
would have to talk to one of their dealers 
because they weren’t selling at the show. 
After entering into a lengthy discussion 
with Sharp’s recommended dealer, I 
found that they weren’t actually selling 
anything at the show, but if I waited for 
another 15 minutes their shuttle bus 
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NewiH 

Low-Cost Macintoshes 


By Cliff Crabe 

Apple announced today (October 15, 1990) the introduction of 
three new computers to the Macintosh family. The Macintosh 
Classic is the new low end machine. In the mid-range is the Mac 
LC. The xMac II SI is the new entry model for the Mac II line. The 
announcement of these computers marks Apple’s renewed com¬ 
mitment to the low and moderately priced market. 

The all new Macintosh Classic replaces the Mac Plus and the SE 
models in the product line. The Classic’s features include 1 to 4 
megabytes (mb) of RAM capability, optional internal 40 mb 
hard disk (HD), 1.4 mb super floppy drive, 9” monochrome 
monitor and the 8-Megahertz 68000 processor. The Classic 
comes in two configurations 1 mb of RAM and a single floppy 
drive ($1,349) and 4 mb of RAM with a 40 mb internal HD 
($1,999). 

The xMac LC (Low cost, Colour) has built-in sound in and out 
ports, the powerful 16-Megahertz 68020 processor, 2 mb of 
RAxM (expandable to 10 mb), the 1.4 mb super floppy drive, 
built-in colour and will allow for a choice between optional 
monitors. The Mac LC (‘Elsie’) is the perfect mid-range Mac. A 
configuration of 2 mb of RAM and a 40 mb internal HD can be 
as low as $3,499 and with a 12” colour monitor ($839) the 
$4,000 price tag is very close to what I paid for my 128 k of 
RAM, a single 400 k internal floppy drive and a 9” black and 
white monitor in 1984. 

At the top end is the Macintosh II SI. It has built-in sound in and 
out ports, the powerful 25-Megahertz 68030 processor and 
68882 math co-processor, 2 mb of RAM (expandable to 17 
mb),the 1.4 mb super floppy drive, and built-in colour. The SI 
will allow for a choice between optional monitors (12” colour or 
monochrome, the 13” high resolution colour, the Apple portrait 
display and other 3rd party monitors), and a 40 mb or 80 mb in¬ 
ternal HD. The feature list goes on and on but, as always, it 
comes down to the bottom line. The Mac II SI with 2 mb of 
RAxM and a 40 mb internal HD can be as low as $5,277 (monitor 
extra) or 5 mb of RAxM and a 80 mb internal HD can be as low as 
$6,300 (monitor extra). Compare that to the Mac II when it was 
released. It had less functionality was a slower machine carried a 
rather weighty price tag of about $12,000. 

So, what’s the bottom line? If you are in the market for a new 
xMac you will be hard pressed to find more functionality with a 
lower price tag. If you still find the price of these new machines 
still too high, fear not, I have a sneaking suspicion that there will 
be a number of Mac Plus’s and SE’s in the newspaper very soon 
now at substantial savings. Who knows perhaps even a few 128 
k’s and even 512 k’s. No matter what level you enter the market, 
these new machines are worthy of a great deal of consideration. 
All xMacs will still be able to function with the software you are 
currently using and will perform in the same manner that you 
have come to expect and enjoy, only better. 


The Macintosh Classic 


The Macintosh LC (“Elsie”?) 


The Macintosh Ilsi 
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Apple Computer, Inc. today announced 
that it has transferred responsibility for 
development, marketing, distribution and 
support of its HyperCard software prod¬ 
uct to its wholly-owned subsidiary Claris 
Corporation. 

This move follows Apple's decision last 
June to keep Claris as an independent 
subsidiary. 

Claris will label, distribute and support 
HyperCard in the U.S. beginning in No¬ 
vember 1990. The first broad U.S. distri¬ 
bution of the new HyperCard 2.0 -- which 
contains more than 100 new features for 
greater flexibility and ease ofuse — will be 
as a Claris product. 

HyperCard and its current and future 
users will benefit from Claris customer 
support and more aggressive develop¬ 
ment and marketing. International mar¬ 
kets will be evaluated and, where appro¬ 
priate, implemented case-by-case. 

A version of HyperCard 2.0, which will 
run existing HyperCard stacks and new 
HyperCard 2.0 stacks, will continue to be 
shipped with every Macintosh computer. 


A complete HyperCard 2.0 authoring 
system, necessary for developing stacks, 
will be sold by Claris. 

Claris will offer low-cost upgrades to 
HyperCard customers in November. All 
current distribution agreements with user 
groups and third-party developers will be 
honored. Starting next year, distribution 
agreements will be made with Claris. Be¬ 
ginning with the transition, Claris will 
also offer customer support to all users 
who have purchased the Claris-labeled 
HyperCard 2.0. 

"The transfer of HyperCard will be a 
positive move for all parties," said Randy 
Battat, vice president of worldwide prod¬ 
uct marketing for Apple Computer. 
"Customers will benefit from the new 
support available to them through Claris, 
and the active development of new Hy¬ 
perCard stacks; developers will appre¬ 
ciate the aggressive Claris marketing pro¬ 
grams resulting in expanded customer 
acceptance and ultimately many exciting 
new HyperCard solutions." 

John Zeisler, Claris marketing vice 
president, said, "HyperCard is an impor¬ 
tant first step in Claris's new focus on 


turning software into a strategic advan¬ 
tage for Apple. We're excited about new 
ways to enrich Apple's software develop¬ 
ment environment and promote the crea¬ 
tion of innovative Macintosh applica¬ 
tions." 

HyperCard 2.0, announced in June, 
1990, will provide users with easy access 
to the power of Macintosh computer pro¬ 
gramming, and greater flexibility to man¬ 
age and create information, using virtual¬ 
ly any type of media. Among the easiest to 
use and learn programming tools for per¬ 
sonal computers, HyperCard 2.0 is ex¬ 
pected to appeal to beginners who can put 
it to work immediately, and to corporate 
and commercial developers, for whom it 
is a more powerful development environ¬ 
ment than ever. HyperCard 2.0 features 
an entirely new set of ready-to-use and 
example stacks for storing personal and 
business information, and creating graph¬ 
ics and charts. 

Apple Press Releases 
CUPERTINO, California 
September 20, 1990 


Continued from page 1. 

would take me over to their store were I could then purchase the 
elusive item. I declined their generous offer, waited till I came 
back to Ottawa and promptly picked up the item I wanted at 
Consumers Distributing for less that the list price and $10 less 
than ‘show’ price. 

That is not to say that deals were not available, they were. 1 
was able to pick up very attractive dust covers for my office Mac 
at a really great price from a Quebec company. Interactive books 
were also a very hot item. 

Some of the new products and announcements of the show 
included the following: 

ADDISON-WESLEY PUBLISHERS LTD presented their new Volume II 
of the best-selling Macintosh Programming Primer, Display Postscript 
Programming, and the fascinating Art of Human Computer Interface De¬ 
sign 

ADVANCED SOFTWARE. INC featured DocuComp - it compares two 
versions of a file and shows all the changes; inserted text is underlined 
and moved blocks are In bold. 

APPLICATIONS PLUS. INC presented their exciting new product. 
Connected, a better approach to accounting software on the Mac. 

ARTBEATS introduced their new product - Natural Images 2 and Full 
Page Images CD-ROM. 


DYNATEK AUTOMATION SYSTEMS INC. unveiled the first Canadi¬ 
an Robotic Optical Library System and new RAM caching devices. 

EDUCATIONAL RESOURCES displayed their new fall catalogue fea¬ 
turing; Exclusive Macintosh, CD ROM/Laser Disk section Hardware & 
Accessories, Entertainment Titles, Comprehensive Product Listing by 
subject area, Networking & Site Licensing Section. 

ELIN COMPUTER RESOURCES exhibited a new line of Macintosh 
video-training products, consisting of: Word 4.0, Excel. 2.2, PageMaker 
3.0 and HyperCard. 

GDT SOFTWORKS showed their new versions of their premier Macin¬ 
tosh printer drivers, fetlink Express and PrintLink Collection , on a variety 
of third party printers. 

IOMEGA CORPORATON introduced their new Bernoulli Box II Uni¬ 
versal family of products featuring the Transportable. In addition, the 
new Lasersafe, an erasable magneto optical disk subsystem offering 650 
mb of removable storage will be displayed along with the battery pow¬ 
ered 44 mb Bernoulli portable. 

LETRASET GRAPHIC DESIGN SOFTWARE featured their new Studio 
Line of Graphic Design Software: DesignStudio, ColorStudio, ImageStu- 
dio, LctraStudio an d FontStudio. 

LINOTYPE CANADA INC featured “The Total Solution ” scanned col¬ 
our systems complete with colour scanners (pictures, transparencies, 
slides). 


... more 
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APPLE TO BEGIN SHIPMENTS OF 
BETA-QUALITY SYSTEM 7.0 
TO DEVELOPERS: 

REVISES CUSTOMER SHIP SCHEDULE 


Mac Wo rid Toronto... 


MACSETRA TECHNOLOGIES INTERNA¬ 
TIONAL INC. introduced several new high 
performance optical storage products designed 
for use with the Macintosh systems. 

MOTION WORKS INC. introduced ADDmo- 
tion, the first Multimedia product for mere 
mortals. ADDmotion gives you the ability to 
add interactive animation to your HyperCard 
2.0 stacks. 

PORTFOLIO SYSTEMS introduced DynoP- 
agt\ their newly released printing software that 
lets you print any Macintosh file to any page 
size. 

PRECISION LINE INC. showed their new 
products Mouse Lap Pad and Mouse Grip. 

STRATFORD STAGING TECH LTD. an¬ 
nounced the debut ot the computer control 
lighting system AURORA 

SUPERMAC TECHNOLOGY featured the lat¬ 
est in its video technology, colour matching 
and optical storage systems, as well as the new¬ 
est version of PixelPaint Professional. 

TD PAYROLL SERVICES was proud to an¬ 
nounce the addition of an Apple Payroll Solu- 
tion to their product line. 

THE KINETIC OPERA COMPANY - CAR- 
DON, ROSE ADVERTISING INC. featured 
the first off the shelf piece of interactive enter¬ 
tainment software - " Mister X"on CD at mass 
pricing. 

VENTURA SOFTWARE INC showed Ventu¬ 
ra Publisher , Macintosh Edition has all of the 
power and features of the newly announced 
Ventura Publisher Gold Series of desktop pub¬ 
lishing products. 

I found this show to be the best one yet. I 
was able to contribute to it directly for the 
first time and I knew some of the people 
who were directly involved with its organ¬ 
ization. This made it more personal for 
me. However, the other people to whom I 
have spoke were also very pleased with the 
exhibition and were very glad they came. 
The success of this show ultimately will 
lay with three factors; attendance to the 
conferences and exhibitions, number of 
exhibitors and the amount of actual and 
perceived sales resulting from their atten¬ 
dance. Next year will tell the tale. 


Apple Computer, Inc. today an- nounced 
it has reached a major milestone in the 
development of its System7.0. 

Apple will begin initial shipments of 
beta-quality versions of System 7.0, the 
next version of Macintosh computer sys¬ 
tem software, to Macintosh third-party 
developers in October. 

Apple will hold the beta cycle open to 
solicit thorough developer feedback and 
to allow them to begin developing appli¬ 
cations to assure a wide array of System 
7.0 applications for customers when the 
new version of system software ships. 

To meet Apple’s exacting quality stan¬ 
dards, they have revised estimates for cus¬ 
tomer shipments of System 7.0 from the 
end of 1990, to the first half of calendar 
1991. 

"Our commitment is to produce the 
highest quality system software for our 


developers and customers," said Roger 
Heinen, vice president of software engi¬ 
neering. "Apple’s internal standards for 
software testing are extremely rigorous, 
and with the additional feedback from 
our developers we are confident System 
7.0 will shatter traditional notions of 
what personal computers can do." 

System software controis the way the 
computer works and provides a founda¬ 
tion for applications software such as 
word processing and spreadsheets. 

Macintosh system software is best 
known for producing the distinctive 
graphical user interface that set standards 
for all computing environments. 

System 7.0 represents the most signifi¬ 
cant enrichment to the Macintosh since 
its inception in 1984. 

Apple Press Releases 
CUPERTINO , California 
September 19, 1990 


Virus Alert 

For SAM 2.0 Users: 

A new virus has been discovered in France. It is a strain of the ANTI virus, and was 
named ANTI-ANGE by its discoverer. It is very similar to ANTI. Itattacks only applica¬ 
tions, and generally exhibits the same behaviour as ANTI. 

It has certain bugs (which the previous ANTI does not have) which can cause appli¬ 
cations to crash once infected. 

If you are using SAM 2.0 and have configured SAM Intercept in the Standard, Ad¬ 
vanced, or Custom levels, then SAM will alert you when ANTI-ANGE attempts to 
change an application’s code. Denying this attempt keeps ANTI from spreading. 

Using Virus Clinic you may also add a new virus definition to identify this virus by 
name. The fields for the virus definition are: 

Virus Name: ANTI 
Resource Type: CODE 
Resource ID: 1 
Resource Size: Any 

Search String: 000A317CFFFF000CA033303C0997A146 (hexadecimal) 

Search Offset: Any (or, for later versions of SAM, -886 will also work) 

Paul Cozza 
SAM Author 













